Creative Direction Worksheet

Instant Auto Insurance
Product- What is the product or service?  
Instant Auto is an online retail insurance agency specializing in the placement of non-standard Auto personal lines Insurance.
Target- who will use it?  (Age, profession, lifestyle, interests)
Non-Standard personal lines auto market makes up approx. 22% of total private passenger auto premium.  Drivers fall in the Non Standard risk because:

· Bad or poor Credit

· Multiple MVR violations

· Multiple Claims / Accidents

· No prior coverage or lapse in coverage

· Only minimum limits or state requirements 

Secondary Market- Outside of the Target Market, are there others that touch the Target Market that could promote or sell your product or service?  (Retail, wholesale, Manufacturing)

Unique Selling Point- What is it about this product or service that makes it unique?
Speed/Ease of placement
Knowledge of the non-standard auto market.
IAI represents multiple local, regional and national carriers. 

No risk denied. 

No credit check.
No prior overage no problem. 
Unique- product or service that makes it unique?
Online access. 
Immediate coverage and proof of insurance
Essential Message- What is the single-minded, essential message that needs to be communicated about the product/service? 
All welcomed 

Reputable products

Low monthly payment

Low down payments

Affordable
Current Behavior- How does the target market currently use the product / service?  (Or other products / services, if this is a new brand)
Calls into office

Email savvy
Pays month to month 

Tone and Manner- What is the personality of the brand?  Friendly?  Serious?  Humorous?
Friendly

Cancellation/ re-write welcomed 

Bi-lingual  

Audience takeaway- What should the reader/viewer/listener think and feel after the advertising?
Approachable 

Affordable

Reputable 

Positioning-   (Brand) is the ______ that _____ for people who _______.
Best choice for the People who have encountered challenges.

  Bad things can happen to good people. We understand. 
