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1. Overview (what are we naming? explain it like you would to your 5-year-old niece or 75-year-old aunt): We are putting a name to  an initiative that started long ago.  We provide clothes, supplies and field trip money for underprivileged children. We also sponsor over 100 children for Christmas each year.

2. How is Stett Charity different/similar/relevant & why start the company now? (your 00:10 elevator pitch): I have been privately funding this for many years.  I now have connections in many cities around the world and want to expand. This will require fund raising so the time is right to form an entity and file 501C3 designation.

3.  What have been the most important developments in the charity category the last 5 years? 10 yrs? 15 yrs? 20? Just consistently delivering clothes as mentioned above and also a big drive at Christmas for about 125 local kids/families.  Ready to expand this to other cities too.  

4.  What will be the most important developments in the charity category in the next 5 years? 10 years? 15 yrs? 20 yrs? (see above) Expanding to other cities and countries. Helping children, especially teens understand they can change their lives.  That people care and they can begin to create the life they want by making their own choices.
 
5.  What are the core values of the Stett Charity brand & company? (discuss examples of those CVs in practice): No judgement.   Opportunity is mine to lose..   This is my life.  Learn and grow.  Carry your own bag. Be self sufficient.  Be aware.  

6.  What inspired you to start this business? (what AHA! moments, & what pivots, have you had along the way?) I grew up in an undesirable environment.  There were a few key people in my teens and early 20’s that helped me understand I could create the life I wanted.
 
7. What is the Stett Charity Vision Statement? (use this form-factor: “One day, all of the blank will have blank”):  One day I will reach millions of children and show them love and kindness and how to create the life they want..

8.  What is the Stett Charity Mission Statement? (your strategic plan to realize the Vision, “We provide the blank):  To provide tools and coaching for children to realize they can create a different life.

9. What is the Stett Charity Positioning? (use this format: “For blanks who blank, we are the blank that blanks”): For kids less fortunate we are the vehicle to their best life.

10. Describe the personality of the Stett Charity brand (ie., the Maytag Repairman was lonely, not dependable): Answered prayer in desparate times. A stepping stone on the path to my best life.  

11.  Will this brand connect to the Stett brand? How do you envision that relationship?
 Stett will always give back.  It is in our DNA.  We practice these values when leading the Stett Team and coach them that we give back.  

12. Describe your ecosystem and channel (and name some partners who will be instrumental to your success):  Partnering with a professional fundraiser will be key.  Identifying champions in each city to be boots on the ground.  Connecting to big names for marketing to broaden the reach.


13. “I want a name that:” (complete this sentence as many ways as you can, including linguistic expectations): Will be recognized around the globe as the organization that makes a difference in childrens’ lives.  We will have countless stories of children growing into productive and happy adults.

14. Previously considered names (and WHAT WAS WRONG WITH THEM, please summarize succinctly): Phoenix - worried that it was too recognized as the university.

15.  How will people experience this brand name for the 1st time? By reading it? Where? By hearing it? Where? The first to experience this name will have received support from the organization.  The success stories will go viral through social media.

16.  What is the main benefit or primary association you are looking to communicate with this new name?  We will create the association to the name through the work.  I envision our logo being an animal of some kind or a strong idol symbol

 
17. List 20 words describing the Stett Charity experience using words other charities would not use: Our charity will listen and give you time.  Our charity delivers.  We understand your situation and are experienced in showing you how to change your environment.
 
18. Do you want a name that makes Stett Charity stand out, or helps you fit in? (are you Exclusive or Inclusive?) Inclusive

19.  Preference for Descriptive, Suggestive, Arbitrary or Fanciful? (the 4 types of trademarks in the USPTO): Descriptive 

20. Will you require a www.exact-match.com for TLD (& what is your budget for acquiring a parked domain?) It can be .com, .org, .net ----- That would be ideal


21. Keeping up with the Smiths (stands for: Single Most Important Thought Here: ____________________.) I think this is the vision statement: One day I will reach millions of children and show them love and kindness and how to create the life they want..
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