
A QUESTION OF EXISTANCE
4PLAY LOGO



WHAT IS 4PLAY?



A COMPANY, IN TOUCH WITH 
TECHNOLOGY, PSYCHOLOGY, ECONOMY 
AND CREATIVITY
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WHAT IS THE CORE 
BUSINESS?





?



RESEARCH & DEVELOPMENT



RESEARCH & DEVELOPMENT
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INSIGHT & DEVELOPMENT



4PLAY IS NOT A COMPANY. IT’S A GROUP OF 
PEOPLE WHO DECODE INSIGHTS IN ORDER 
TO CREATE PRODUCTS AND SERVICES. IT IS 
A COMMUNITY.

TEXT



NOT A COMPANY 



4PLAY IS AN ENABLER



ENABLES PEOPLE TO 
CREATE 











HTTPS://BRANDPERSONALITIES.COM.AU/PERSONALITIES/THE-CREATOR/ 

CREATOR

▸ Goal : Turn ideas into reality 

▸ Desire: To create perfect product or service 

▸ Strategy: Brainstorm and use creative thinking to problem solving 

▸ Motto: Your only limitation is your imagination 

▸ Fear: Creative block 

▸ Achilles heel: Perfectionism

https://brandpersonalities.com.au/personalities/the-creator/


COMMUNITIES 





CRETORS





CRETOR COLORS





CRETOR FONTS



HTTPS://MEDIUM.COM/PLAUDESIGN/IDENTITYPE-BRANDS-IN-SEARCH-OF-A-TYPOGRAPHIC-
VOICE-142369C8BC3A

Creator > Innovate and leave a 
legacy > Apple > No-frills shapes, 
humanist sans-serifs, friendly serifs.

Example: 
Dolly, FF Scala Sans and anything 
else by Martin Majoor, any typeface 
that Peter Biľak made or sponsored.




