
BRANDING OVERVIEW
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A g e n d a
• I n t r o d u c t i o n
• B r a n d  D N A s
• I n d u s t r y  V i e w
• T h e  K N O S S  B r a n d
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INTRODUCTION
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A BRAND is a product, 

service, or concept that is 
publicly distinguished from other 
products, services, or concepts so 
that it can be easily recognized, 
communicated and usually 
marketed
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K N O S S
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BRAND EXAMPLES
B r a n d s  w i t h  S t r o n g  

I d e n t i t i e s  a n d  D N A s



“Always be Ready”

5-11
Tactical

Purpose Built / 
Comfort & Function

In Action /
On-the-Move

Rugged / 
Specialized



“Built Ford Tough”
“Built Ford Proud”

Ford

Tough / Tested / 
Proven

On-the-Job /
On-the-Move

Hard-Working / 
Outwork



High Standards / 
Trust

Carhartt

Better Than Any 
Other

Hands-On /
In-Action

Relatable / Blue 
Collar
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“Wildly Stronger. 
Keeps Ice Longer.”

Yeti

Strong / Durable / 
Lasting

Convincing People 
“You Need This”

Adventure / 
Lifestyle



“Radically 
Engineered” / 
“Inventing Apparel”

Ministry 
of Supply

Made for Work 
and Play

Technical and 
Functional

Designed with 
Wearer in Mind
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“Above and Beyond”

Range 
Rover

Premium Quality / 
Over Engineered

Ready for Action

High-End Lifestyle



“Designed To Be 
Worn Untucked”

UNTUCKit

Focus on 
Differentiator

Ideal Shirt / Makes 
You Look Better

Community 
(Untucked Man) / 
Inclusivity
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“Reinventing Men’s 
Basic”

Mack 
Weldon

Making Better 
Basics

Function & Comfort 
Focused

Thoughtful 
Technical Fabrics
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INDUSTRY VIEW
I n d u s t r y  a n d  

C o m p e t i t i v e  L a n d s c a p e
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B L U E  G O O D S
F e c h h e i m er  ( F l y i n g  C r o s s  /  V e r t x ) ,  B l a u e r ,  P r o p p e r ,  5 - 1 1 ,  

U A  T a c t i ca l ,  C o n d o r ,  T r u - S p ec
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Tradeshow & Buyer 
Show Presence

BLUE 
GOODS

POS Marketing

Retail Visual 
Merchandising

Retailer Incentives 
& Wholesale Pricing
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C O R P O R A T E  A N D  U N I F O R M I N G
Sanm ar ,  a lphabroder ,  S t orm tech ,  T r im ark ,

Edwards ,  Red  Kap ,  B lue  G enerat ion ,  C int as
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Solution Provider / 
First Call

CORP. & 
UNIFORM

Digital and 
Marketing Tools

Sales Campaigns

Industry & 
Customer Support 
Presence
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K N O S S
P O S S I B I L I T I E S
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Knoss Logo Concepts
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K N O S S …

… i s  C R A F T E D f o r  y o u
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… W O R K S w i t h  y o u

K N O S S …
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… i s  E V E R Y D A Y l i f e

K N O S S …
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… i s  I N N O V A T I O N

K N O S S …
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K N O S S …

… i s  A M E R I C A N  C L A S S
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K N O S S
M a r k e t i n g  C o n c e p t s
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WEBSITE ARCHITECTURE

WEBSITE “NON-CUSTOMER”

WEBSITE “CUSTOMER FACING”

WEBSITE BACK-END INTEGRATIONS

• Brand Image and Identity
• Informative
• Browsing and Mobile Friendly
• Future Proof 

• E-Commerce
• Inventory view
• Account details
• Marketing and supporting tools

• E-Commerce, fulfillment, logistics
• ERP, Inventory Management, API/EDI
• Reporting and real time data
• CRM and order management
• Future Proof 

with account Log-In
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K N O S S
C o l l e c t i o n  C o n c e p t s
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COLLECTION CONSIDERATIONS

GOOD BETTER BEST

Price Point $ $$ $$$

Technology Functional Performance Innovation

Product Type Commodity Outfitting Trendy

Lifecycle Long Medium Short

Pricing Strategy Aggressive /
High Volume

Average /
Outfitting

High GM% /
Room for Discount

Colors Wide Narrow Limited / Fashion
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COLLECTION CONSIDERATIONS

Col lections should be determined by purpose,  
including industry ,  end-use, pr ice point ,  

performance, fabric etc…
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COLLECTION PRODUCT CONCEPTS

P O L O S
P e r f o r m a n ce   |   T e x t u re   |   F a b r i cs   |   C o l o r b l o c k

C o m p a n io n s   |   V a r i a t io n s   |   F a m i l i es
P o c k e t   |   C o l l a r  &  H e m s   |   I L  &  S n a p s   |   T a c t i ca l
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COLLECTION PRODUCT CONCEPTS

W O V E N S
F u n c t i on s   |   C o n s t r u c t io n   |   F a b r i c s   |   S t r e t c h

C o m p a n io n s   |   F a m i l i es
P o c k e t   |   I n d u s t r i a l  L a u n d er   |   O c c u p a t io n
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COLLECTION PRODUCT CONCEPTS

L A Y E R I N G
W e i g h t s   |   P e r f o r m a n ce   |   F i n i sh i n g   |   S t y l i n g

C o m p a n io n s   |   F a m i l i es   |  V a r i a t i on
E n d - Us er  E n v i r on me n t   |   S t a n d a lo n e  D e s i g n s
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COLLECTION PRODUCT CONCEPTS

O U T E R W E A R
C l i m a t e  P r o t e c t i on   |   F e a t u r e s   |   I n n o v a t io n

C o m p a n io n s   |  S h a r e d  P l a t f or m s
A c c e s s o r i z e   |   D r a m a t ic  S t o r y - T e l l i n g
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Thank You
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