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INTRODUCTION




A BRAND is a product,

service, or concept that is
publicly distinguished from other
products, services, or concepts so
that it can be easily recognized,
commuhicated and usually
marketed
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BRAND EXAMPLES

Brands with Strong
ldentities and DNASs
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Tactical

“Always be Ready”

Purpose Built /
Comfort & Function

In Action /
On-the-Move

Rugged /
Specialized

/SBE READY) .

ER-FLEX PANTS AND JEANS "

ND TACTICAL DNA IN ANACTION-READY FABRIC

IOCKETS B
gt \\ .

) STRAIGHT FIT




STED TOUGH ‘it | “us
Et“OUTWORKaIIthe rest. | e e Y FO rd
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“Built Ford Tough”
“Built Ford Proud”

Tough / Tested /
Proven

On-the-Job /
On-the-Move

Hard-Working /
Outwork

w

e Watch with Mike Rowe as F-150 takes on the other guys
. in five tough tests that prove who performs best in the real worlgd.

B GET STARTED




Carhartt

High Standards /
Trust

Better Than Any
Other

Hands-On/
In-Action

Relatable / Blue
Collar
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INTRODUCING QUICK DUCK.
LIGHTER, TOUGHER AND MORE FLEXIBLE.
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THE LAST COOLER

YOU WILL EVER NEED
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“Wildly Stronger.
Keeps Ice Longer.”

Strong / Durable /
Lasting

Convincing People
“You Need This”

Adventure /
Lifestyle
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ROUSH

Ministry
of Supply

JJIY) weEP vouR coow TH
'/ HEATED MEETINGS

“Radically &
Engineered” / i, .
“Inventing Apparel”

o

MINISTRY OF SUPPLY

d INVENTING APPAREL

Made for Work
and Play

Technical and

Functional
Designed with
Wea rer in Mind ) ! C rt-to-finish test
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LAND >
\ROVER

“Above and Beyond”

Premium Quality /
Over Engineered

Ready for Action

High-End Lifestyle
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UNTUCKIt
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“Designed To Be
Worn Untucked”

Focus on
Differentiator

Ideal Shirt / Makes
You Look Better

Community
(Untucked Man) /
Inclusivity

MEN'S SHIRTS

WOMEN'S SHIRTS

Q

SIZING

GIFT CARDS

NTUCKItA | 3EWea siroex

he UNTUCKit
ifference.

h collar is sourced from a world- We obsess over |
owned factory to keep its shape . so that you don
to. The fabric ¢

shirt is develo

| look crisp wash after wash.

meet our stan

our buttons are tightly
«ed in place. Each shirt
1es with a replacement, but
doubt you'll need it. )’
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- shirts are designed to fall at
perfect length, right in the Mot to be co
dle of the zipper with pockets with a triang

tially exposed. signature sail

- for life outside

boart

ntuckit.com

IFORNIA + COLORADO FLORIDA GEORGIA ILLINOIS MASSACHUSETTS MINNESOTA
SO0URI NEVADA NEW JERSEY NEW YORK OREGON PENNSYLVANIA TEXAS



Mack
Weldon

“Reinventing Men's
Basic”

.....

DOESN’T RES

EMCINEERED WIT EMNTED XT2 FIRER TECH WHICH ILE
SILVER P'll.P!T-Il:LEr TH FIH& COTTOH FodE THE H LUSLIRROUE |

TR, Proof that you
and soft at the

Making Better
Basics

Function & Comfort
Focused

Thoughtful
Technical Fabrics
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INDUSTRY VIEW

Industry and
Competitive Landscape




LLECTION

ffffff

NO MATTER HOW
THE WORLD EVOLVES,

WITH THE LARGEST ACTIVE s
IN-STOCK INVENTORY WORLDWIDE, ==

NOW MORE THAN EVER W E UNI

e e S o,
Under Armour Tactical Gear

uuuuuuuuuuuuuuuuuu

EDGETEC _COLI.ECT‘ION ;

X PROPPER M=

BLUE GOODS
Fechheimer (Flying Cross / Vertx), Blauer, Propper, 5-11,
UA Tactical, Condor, Tru-Spec

KNOSS



BLUE
GOODS

Tradeshow & Buyer
Show Presence

POS Marketing

Retail Visual
Merchandising

Retailer Incentives
& Wholesale Pricing




NEW STYLES NOW FEATURED

Look for the red ribbon to find Red Kap®

top performers available by special order. &
2
o)

Q-
SHOP RED KAP® NOW O

S
o

EssentialPerformanceWear.com

OR EVERY SEASON [

THREE COLLECTIONS TO HELP COMPANIES SUCCEED IN ANY ENVIRONMENT

EVERYDAY STYLE
THAT PERFORMS

CORPORATE AND UNIFORMING
Sanmar, alphabroder, Stormtech, Trimark,
Edwards, Red Kap, Blue Generation, Cintas

KNOSS



CORP. &
UNIFORM

Solution Provider /
First Call

SAMPLES

most effective way to let your custom
see & touch their apparel choices.

Grommeted & Non-Grommeted 25-50% Off
>es peryear  Limit of 2 pieces per style, size, color '+ Regular freight ot

Digital and
Marketing Tools

GROMMETED SAMPLES
F © LIMITED WAREHOUSES & BRANDS * DELIVERY

50% OFF BRANDS
= TEn

HARRITON

Sales Campaigns

";') ex“‘eme NORTH END.

25% OFF BRANDS

@ Marmot ;ﬁspvaa

Industry &
Customer Support
Presence

NON-GROMMETED SAMPLES
UP TO 50% OFF * AVAILABLE FROM ANY WAREHOL

50% OFF BRANDS

H LY (CORE Vet
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KNOSS

POSSIBILITIES




Knoss Logo Concepts
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NOSS..

Superior comfort and built with high-tech materials

offering unique moisture-wicking properties.

strive towards developing workwear that meet your need
ghout the day. Does the garment need extra stretch? Should it
ited? Does it need protect you against though weather




.WORKS with you
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KNOSS..

Lining Il

SUSTAINABLE WEATHER PROTECTION FEATURING
THE FIRST 100% RECYCLED MEMBRANE

Those who love nature wish to preserve it! That's why we are setting new milestones

n inability with our TEXAPORE ECOSPHERE range and are
PROTECTION offering weather protection products featuring a membrane made of recycled PET
bottles. Much better than contributing to the production of even more waste, righ
SUN PROTECTION THE # y | . i P
The ultraviolet radation transmitted through a fabric to the skin is measured and given a rating of 15 (min L | & Zip Hip
* * protection), 30 (good protection), 50, 50+ (excellent protection). DISCOVER NOW 2 Pockets
AS/NZS 4399:2017 - - :
[Wr'i"durl o < 1.) ond wha B
L . WITH EVERY JACKET PRODUCED, FEWER PLASTIC BOTTLES END UP
INDUSTRIAL STRENGTH N CONMNRG B/ NI B0 BRI BEING DEPOSITED IN OUR ENVIRONMENT - OUR HOME.
Reinforced stitching, bartacks,rvets and heavy duty fabrics mean Bisley Workwear products
E— with this symbol have been developed for industrial environments or work places
STATIC CONTROL
Certan natural fibres do not attract static electricty (satic neutral) and therefore reduce th risk of an electic
shack to the body. 100% Cotton s the most common static control in garments.
AS/NZS 1020:1995
COLD WEATHER HE I
Gaments designed to keep you warm in cold weather,
& SHOWERPROOF

Resistant to light rain. Fabric is either treated with an outer caat finsh or a waterproof membrane is added to the
reverse side of rainwear fabrics. Generally if a garment repels liquid on the outside and s not fully seam sealed
on the inside, it is also categorised s showerproof

WATER RESISTANT

Water resistant membranes are often added to the reverse side of rainwear fabrics to ensure that no water can

penetrate from outside, water resistant garments are fully seam sealed on the inside keeping you dry in wet

i Breda baltestunnlar

AS 2001.2.18-1987 for extra styrka och

stabilitet
\ BIOSCIENCE FRESCHE®
o b bt i bk bt b b Inc tocen el =~ ~potection against the
invisible when applied, =
1coconut oil a safe,
VISIBILITY
HIGH VISIBILITY MATERIAL L e . ] L
Bisley Safetywear High Visibiity garments are developed to be seen in high-risk environments and protect you " - . Fyrvigsstretch
from work place hazarts. -
AS/NZS 1906.4:2010 -
4 = R 8
HIVIS DAY ONLY R '
Class D. Day only garments are developed to be worn during the day time only and never at night. HiVis colours
are used fo ensure you're seen in high-risk environments 3 =
AS/NZS 4602.1:2011 . A
X Knaskyddsfickor

HIVIS DAY OR NIGHT -+ i Cordura®-
Class D/N. Day/Night garments are developed to be wor both during the day and also atnight material

HiVis colours accompanied with retrorefi

ping offer maximum protection. »
AS/NZS 4602.1:2011 . " ¥

e i WATCH ™
X AIRFLOW™ . V I D E O

¥ A
% Bisley's X Airlow™ Technology is based on a 3D cooling system, where the air flows through multiple
ventilation points on the garment at key heat stress areas.

Falli benavslut ger
mojlighet till 5 cm
extra benlangd

V BREATHABLE
&L Fabric is breathable orthe garment i designed with ventiation.

m STRETCH

Bultn sirelch that allows greater ezse of movement when vorking o I N N O V B T I O N
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Marketing Concepts







4zing comfort to Match. Multiple tool ang uti
garag,

- Double-layer knees can, accommoda
Your work boots, m,

ity pockets make them a true. performer,
- Makes these work

'te kneepads ana \eg openings that fit over
Pants the obvious choice for delivering your best work.

“THE SILENT
SALESMAN

A
Z
O
n
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OXFORD
| y COLLECTION

CZAY

PO | QOTTONT-,(
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WATCH
VIDEO !

KNOSS




WEBSITE ARCHITECTURE

* Brand Image and |ldentity

* Informative

* Browsing and Mobile Friendly
[ ] * Future Proof

with account Log-In

_\l I/_ e E-Commerce

WEBSITE “NON-CUSTOMER" —

* Inventory view
* Account details
* Marketing and supporting tools

WEBSITE “CUSTOMER FACING" —

« E-Commerce, fulfillment, logistics

* ERP, Inventory Management, API/EDI

WEBSITE BACK-END INTEGRATIONS | — * Reporting and real time data

 CRM and order management
Future Proof

KNOSS _
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Collection Concepts




COLLECTION CONSIDERATIONS

Price Point $ $$ $$$
Technology Functional Performance Innovation
Product Type Commodity Outfitting Trendy
Lifecycle Long Medium Short
Pricing Strategy (el el wenaw
Colors Wide Narrow Limited / Fashion

KNOSS e



COLLECTION CONSIDERATIONS

Collections should be determined by purpose,
including industry, end-use, price point,
performance, fabric etc..

N / N _ 5
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COLLECTION PRODUCT CONCEPTS

POLOS
Performance | Texture | Fabrics | Colorblock
Companions | Variations | Families

Pocket | Collar & Hems | IL & Snaps | Tactical




COLLECTION PRODUCT CONCEPTS

T —
(S

WOVENS

Functions | Construction | Fabrics | Stretch
Companions | Families "
Pocket | Industrial Launder | Occupation

KNOSS




COLLECTION PRODUCT CONCEPTS

LAYERING
Weights | Performance | Finishing | Styling
Companions | Families | Variation
End-User Environment | Standalone Designs

KNOSS [




COLLECTION PRODUCT CONCEPTS

EEEEEEEEEEEEEEEEE

OUTERWEAR L ERLE

Climate Protection | Features | Innovation Carry

Companions | Shared Platforms T
Accessorize | Dramatic Story-Telling

KNOSS




Thank You
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