Social Media – Cutting Edge Facebook and Instagram Adverts
Background: 
We are a direct marketing business specifically in telesales and face to face selling. We are 26 years old and have been growing exponentially year on year. We look after 3 million South African lives every day. 
Historically we have been a brand agnostic business which has been led by a high impulse sales strategy. With that comes a high volume of drop off/ decay (approximately 5% of our total book every month) as well as an ever-growing customer base. The business has now decided that we will be moving to a brand lead business to weave the golden thread and achieve brand awareness and consistency. 
We have also made very little use of digital, tech and data in our world. Last year we made the decision to be brand driven, data led and tech enabled. This gives way for a massive brand opportunity. 
Which leaves us with the ultimate question: 
· How do we reposition ourselves as the most trusted South African brand? 
Our products are created from a departure point of giving remarkable value that our customers cannot get anywhere else. They are bundled and underwritten by highly respected financial service companies in South Africa. We are not an insurance or medical aid company. We are category agnostic.
The Unlimited SIM card powered by the Uconnect business unit, is a part of The Unlimited group. The SIM user base has grown incredibly over the past two years to 350 000 active users -making us the fastest growing MVNO in South Africa. Customers can acquire the SIM card free in the following ways - from the website, through our customer care department, through our app, paired with one of our policies or can be sold the SIM card in the field by a wholesale agent. The SIM card is prepaid
THE UNLIMITED SIM CARD GIVES YOU:
1. Double Airtime every time you top up using standard CELL C Airtime.
1. Double Data every time you top up using The Unlimited app.
1. FREE Airtime or Data with everyday purchases on The Unlimited App like Fast food/Movie tickets
1. FREE Airtime or Data REWARDS every Sunday in The Unlimited app
1. FREE Monthly airtime with selected insurance products
1. Keep your number from any network, just call us on 0861 990 000 to port it to the Unlimited SIM card
1. Our customers have already enjoyed over 400 MILLION RAND worth of FREE Airtime



Requirement: 
[bookmark: _GoBack]Using the CI Guidelines provided as well as your world-class creativity to create a cutting-edge Social Media Advert templates to advertise our unique deals. We require these Ads in various forms (e,g animated banner ( delivered in up to 3 sizes), Photo ads, Slideshow ads, Carousel ads, Canvas ads, Dynamic Product Ads)
 Our current deal is - Buy 1GB and get 1GB for free for only R99 on The Unlimited app. This is not an on-going promotion – but a once off deal that we only switch on during special weekends or special occasions.
Our value proposition is - “The more you do with us, the more free airtime and data you get” and it really needs to come through. The objective to is to drive those that don’t have our SIM card to “get our SIM card “and then “Download the App” to get the deal. We also use it to retain our existing customers by rewarding them.
Ads need to be designed using best practices for Facebook and Instagram. The amount (R99) and data(1GB) field needs to be editable and easy for us to edit whenever we change the deal. 
Link  to download the app -  https://lp.theunlimited.co.za/our-app/
Link to request a SIM card - https://lp.theunlimited.co.za/the-unlimited-sim-site/
Below is an example of the last advert we put out.
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Secondary colour palette (Master-brand)

Each of these colours have an important
function in our communication:

Offer Yellow Warm Grey Cool Grey
+ Offer yellow is used to draw attention to
all[FREE trial offers and bring our brand
strategy to life.
+ Warm Grey and Cool Grey are used as
neutral background and fill colours. They c2 en c>
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Colour Usage Ratios for Master-brand
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Limiting the colour palette is a powerful
tactic for building recognition.

o achieve a good balance, we rely on our primary colour

palette (white, black and red).

« Aways allow plenty of white space, to give the designs

room o breathe.

* To preserve legibilty, set body text against a white

background. Exceptions can be made for large,

prominent text that appears against a background.

* Red is our most potent and energetic colour. Use

it wisely to draw attention to the most important (cLAaTy soPENNESS]
elements of your design and direct the audience’s

attention.
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Tertiary Colour Usage Ratios
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Tertiary colours should never overpower the
primary colours being used in the design.
When elating tospecificaspects of Your Unfimited

Life, the tertiary colours can be used on buttons, text,
icons and to draw attention to important messages.

* Avoid using multiple tertiary colours in the same.

design unless the content speaks to multiple:

aspects of Your Unlimited Life

« Tertary colours can be used similarly to Unimited
Red. In certain instances, Unlimited Red may be s

omitted from a design in place of a tertiary colour.

However, this may only occur in media that focuses.

Solely on a single aspect of Your Unlimited Life. (cLAaTy soPENNESS]
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Facebook and Instagram Guidelines

“Thumb-stopping” imagery should take center stage on our social media platforms. Post copy
is kept to a minimum. Design dimensions should be based on the latest “best practice”

gu‘ldEIine for the platforrn Design Guidelne. Facebook Example. Instagram Example
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Facebook and Instagram Guidelines

“Thumb-stopping” imagery should take center stage on our social media platforms. Post copy
is kept to a minimum. Design dimensions should be based on the latest “best practice”
quideline for the platform.

@ Stotus Copys conbefonger ond mre
cxplanstoy.

@ Post copy/ CTA: to be kept short and simple.
The last few words on the post copy can
appear in bold with a red doodle underline. This
s especially impactful when the post copy ends
ina power word

© icacinecopy or ks and CTA buttons: to
be keptto a maximum of 25 characters as per
Facebook and nstagram guidelnes (20201
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The Unlimited’s Voice

—
We are unique. We are purpose-driven and take ownership.
We are a unique business and our language must convey this We are commit to creating a better future for our unique family.
confidently. We may not be for everyone but we're proud of who Fart of that is ensuring we take ownership of our failures and
‘we are and believe wholeheartedly in our mission to provide an commit to always doing better.

unlimited life for our unlimited family.

= We never hide or avoid our mistakes

* We are proud and confident. * We approach our shortcomings head on and action change to
= We are not arrogant, brash, or egotistical. improve how we create a better future.
We are playful

We understand how easy it is to become bogged down by troubles
and actively embrace the lighter side of fife.

« We are light-hearted, witty and optimistic
* We are not cynical or sarcastic




image1.jpeg
WANT R100
FREE AIRTIME THIS

VALENTINE'S DAY?

@ The {plimited




image2.png
The Unlimited
Wiitten by GrowthRocks (2] - December 2, 2019 - @

Don't miss outl The More you do with The Uniimited SIM card, the more
FREE AIRTIME and DATA you get. Our customers have already enjoyed
330 million rand worth of FREE AIRTIME! What are you waiting for?

Get your FREE SIM card now {nttps://bit ly/34GsogP}

Do you ever feel like you're
the only person running out
of AIRTIME or DATA?
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Primary colour palette (Master-brand)
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Each of these colours have an important
function in our communication.

Unlimited Red Sold Black White

Ensure that you always use the correctly colour.

Use the formula for the medium that

You're working in. Don't enter print values when

designing web interface elements, or enter hex

codes in a print layout.

Why not? Because relying on software
co co co

to convert your colours can result in w100 "o Mo

Inconsistencies. e xo Xo
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Do not use Unlimited Red as a tint. G0 o e
B2 &0 875

Don't shift the opacity of Unlimited Red, = e Hex:
a0t 000000 it

It should always be used at 100%, 50 our

most distinctive colour isn't washed out. sror. seor seor:
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