Brand Questionnaire

1. 30 second elevator pitch.  Describe CLIMATE ANGELS to someone with SIGNIFICANT knowledge of your business.

Answer: It is a non-profit organization to report, track, monitor and create awareness of all critical climate and environment related issues of the world. All members will be called angels who will be volunteering to make the world a better place. Key political leaders from each content and other influential persons will be called “super angels.” Climate and environmental scientists will be included in the scientific team of climate angels. 

2. Saturday evening party.  Describe CLIMATE ANGELS to someone with NO knowledge of your business.

Answer: Climate Angels is a non-profit organization that works to keep the world safe and healthy for future generations. Climate Angels will identify climate issues around the world and bring those issues to influential people around the world to solve those issues. 

3. What are the top five audiences you need to reach in order of importance?

Answer: World political leaders, World climate scientists/professors, Climate Researchers, World Citizens, Governments, Corporations. 

4. What is CLIMATE ANGELS providing? How are you providing it? Why is it important?

Answer: We are providing a platform where anyone from anywhere in the world can report climate related issues with evidence. The platform will bring those climate issues in front of world leaders, United Nations, and people to take actons.

5. Can you summarize your company’s aims and values?

Answer: To become a reputable non-profit organization to solve climate challenges worldwide. Our values are that we want to love our planet and make sure our planet is healthy and livable for our future generations. 

6. What is unique about your brand vs competitive alternatives?

Answer: There is no competition or little competition. Our idea is unique and one of a kind in the world. 

7. What three logos of any business strike you as being very effective? Why?

Answer: n/a

8. Identify the competitors who you feel have the most effective logos/identities.

Answer: n/a

9. Any images and/or icons that should be avoided in the design of your logo?

Answer: Green or Blue

10. Do you see a particular color or colors for CLIMATE ANGELS? 

Answer: Green or blue

11. Are there any colors you feel are inappropriate or should be avoided?

Answer: n/a

12. What are the personality traits you would like associated with your brand?

Answer: Humanity, Love for the planet, Climate conscious, Trust, Respect

13. What are the image characteristics you would like associated with your brand?

Answer: n/a

14. What are the biggest marketing issues/opportunities you are facing?

Answer: n/a

15. What is the single most important objective you would like to achieve with a new logo?
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